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New Brunswick Community College (NBCC) held the Wesley Armour School of Business
Speaker Seriesfrom November 4toNovember6,2025. The eventincluded a keynote speaker,
NBCCalumniand HR panelists, and a networking activity. We conducted research for the

eventcommitteeto collectdatato helpimprove future events.

Ourresearchwas conducted through observation atthe eventin Fredericton and through
survey results of business students who attended the eventfromall campuses. Students
enjoyed the keynote speaker, James Mullinger, because hewas funny and interesting.
However, some students said he spoke fastand was hard to understand attimes. The panelists
were helpful for some students, but manywere notvery engaged and lostinterest. The event
ransmoothly and had arelatively high satisfaction rate. This reportanalysis’whatwas
observed, feedback from students, and whatrecommendations could make the event more

successful.
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New Brunswick Community College (NBCC) hosted the second annual Wesley Armour School
of Business Speaker Series eventfrom November 5 to November 7. Students, staffand guest
speakerswereinvited to attend events hosted atthe Delta hotels in Fredericton, Moncton and
SaintJohn. Thiseventsgoalisto help studentsenhancelearning, build networks and connect
with alumni. The keynote speaker James Mullinger, comedian and business owner, presented
aspeechliveateach event. Following the keynote speaker there were panels, NBCCalumni
and HR professionals, aswell as a networking activity. Coffee, snacks and lunch were served at

eachlocation.

Primaryresearchwas collected atthe eventthrough observation and after the event through
asurvey.Thisreportwillanalyse the data collected from the target population, Fredericton
and Woodstock NBCC Business Students, who attended the event held on November 7 and
through the surveyresults fromacross all campuses. Itwilladdress the problem statement

throughdataanalysis, conclusions and recommendations.
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The NBCCSpeakers Series Committee (the client) requested the NBCC Marketing Research
Students ofthe Moncton, Fredericton and StJohn campuses (the agencies) conductresearch
fortheirrespectivelocations. This projectisanapplied learning experience. For the

Fredericton students, Josh Hunter was the clientrepresentative as well as the Marketing

Research classinstructor.

The NBCCSpeaker Series event committee seeksinsightfromthe eventthatcould help
improve future events for staff, studentsand guest speakers. To gather primarydata,
Business Administration: Marketing students from Fredericton, Moncton and Stjohn, were
askedto conductresearchtoimprove future events andtoincrease satisfaction. Theresearch

reportistoaddressthefollowing problem statement:

The NBCCSpeaker Series eventin 2024 lacked attendee engagementwhich highlighted the
need to identify strategiesto enhance participation and attendee engagement through

attendeefeedback.
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The goal of ourresearchwas to address the insights found while addressing the problem

statement. Our research objectivesthat guided theresearch strategy are as follows:
Objective 1: Determinewhat presentationsinterest students.
Objective 2: Whatincentives would encourage studentsto attend the event.

Objective 3: Determinewhat motiveis needed for students to network.

The methodologies behind the primary research were mixed methods as qualitative datawas

collected throughthe observations and quantitative data was collected through the survey.

Phase 1: Qualitative Data

o Attendeeengagement
e Observationalresearchatthe
during the keynote speaker,
November 7 Speakers Series event
o Attendeeengagement
in Fredericton.
duringthe panel
e Followedanobservationalguide
discussions,
checklistthat monitored:
o Participationduringthe
o Logistics,
networking activity,
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o Andperceivedlevel of e Aphotoguidewasusedto prove

satisfaction of attendees. observations.

The observationguideislocatedin AppendixA.
Phase 2: Quantitative Data

e Surveyquestionswere prepared
o Andoverallsatisfactionof
basedon:
theevent.
o Attendance,
e Surveywasdistributed afterthe
o Returningvsnewattendees,
eventtoallNBCCcampuses.
o Satisfactionlevels of
e Datawascollected andanalysed
speakers,
afterthe surveyenddate.

The Student Survey dataislocated in AppendixB.
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Theresearchplanadheredto thefollowing schedule:

Date Methodology Location/Tool
November 6 Observation On-Site Delta Hotel/Guide
November 20 StudentSurvey Email
November 20 Submission of Observation | Shared OneDrive
Guide
November 20-25 Analysis of results Shared OneDrive

November25-December4  Preparation of finalreport

December5 Final Report Submission

December?7 Presentation of Final Results

Figure 1: Table of Execution of Research

Thissectionsharesthefindings fromthe primaryresearch conducted by the Fredericton

campus marketing students. It offers results from the observational research, the student

surveys and offersinsightsfromlastyearsresearchreport.

Phase 1: Observational Research

During the Guest Speaker Eventon November 6in Delta hotel Fredericton, students’

behaviourwasobserved throughouteach section of the event. Check-inwas easy, and the

10
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eventstarted ontime. Students paid alot of attention to the keynote speaker, James Mullinger.
Many studentswere laughing, listening closely, and enjoying what he said. During the panels,
studentswerelessinterested. Somelooked bored, were ontheirphones, or not paying
attention. The networking activity had mixed results. Afew students talked toalumniand
professionals, but manystayed with their friendsand did notjoinin. Overall, the event was

organized well, butstudentinterestchanged. They enjoyed the keynote the mostand were

leastengaged during the panels.

Figure 4: Unengaged Attendees

Figure 3: Engaged Attendees During Panel
During Keynote

Figure 2: Easy Check in Process

Phase 2: Student Survey

1. Whatdidyoulike bestaboutthe keynote speaker?
- Outofthe24students, 18 (75%) of the respondents answered. Everyone who

responded had amazing thingsto stay about the Keynote, James Mullinger.

11
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NBCC
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Figure 5: Student Survey Response Keynote Speaker Satisfaction.

2. Whataresomeareas ofimprovement, Keynote Speaker

- Manystudentsdidn'tfeel comfortable to share some of their thoughts or opinions,

however some of the mostrational data explained thatthe speed of his speech, aswell

ashisaccentmadeitdifficulttounderstand him.

3. Commentonwhatyou liked aboutthe panels

- Outofthe24students, 15 of the students answered (62.5%). Acommon reoccurrence

withthrough answers demonstrated that many people enjoyed the HR Pannels,

claimingtheywere veryinformative, well-spoken and engaging, while some shared

thelackofappeal.

12
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4. Commentonanyareasofimprovementfromthe Pannels
- Afterreviewingsome ofthereviews, itseemsthateveryonewho answered didn't
fondly enjoythe panelseries, asitlacked engagement, or excitement.
5. Commentonwhatyou liked aboutthe Operational elements
- Throughoutthereviews, everyone who answered explained how some operational
methodswere provento be beneficialssuch as checkingin, Lunch process, and exiting
theevent.
6. Commentonanyareasofimprovementsfortheoperational elements.
- Throughouttheday, some oftheitinerarywas notfully followed, as some panel

members showed up later than others. Another huge recommendationincludesthe

displeasure andlack of quality by the food and beverages provided.

Figure 7: Low Panel Attendance

Figure 6: Burnt Muffin from Buffet

13
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Phase 3:SecondaryResearch

TheFinal Research Reportfor2024 concluded thatthe studentsatisfaction levels for the
keynote speakerandthethree panelswereverysatisfactory((Black, 2024). Most students
foundthetopicstoberelevant, foundthe speakerstobeknowledgeable and thatthe content

was insightful.

Student Guest Speaker Satisfaction2024
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Figure 8: 2024 Student Guest Speaker Satisfaction

Italsonotesthatevenwiththe highlevel of satisfactions, students commented that the guest
speakerswould be more engaging with more interaction between the speakersandthe

students.

The 2024 Speaker Series Research Reportcan be foundin Appendix C.

14
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When considering the differentlimitations, several factorscomeinto play. Lastyear'seventis
notdirectlycomparable, asthe keynote speaker participated virtually for the Frederictonand
StJohnevents, whereasthisyearthe speaker was presentin personateachlocation. Another
exampleworth notingistheinvolvementofusasresearchers, despite being students. Finally,

itisimportantto recognize thatlastyear’s observational research was only conducted atthe

Moncton location.

The eventwas helpful, but studentengagementwas not consistent. The keynote speaker kept
students’attention, butthe panels did not. The event was well-organized, but the food needs
improvement. More interaction and better activities could help students stay more engaged

nexttime.

15
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One ofthe majorissuesidentified by attendees was the catering service, which continues to
lack quality food. Another concern observed was the limited engagement between panelists
and attendees. Our group believes a helpfulimprovementwould be to remove thelunch
break altogether.Instead, following the keynote speaker, the timefrom 11:00to 1:00 could be
dedicated to networking with local business owners, NBCC Alumni, andjob recruiters

stationed atbooths to answer questions and interactdirectly with participants.

Codi-Ann Butland

Duringtheresearch projectIwasresponsible for ensuring myteamwas
preparedto meetdeadlines, final editsonthe research proposal and for

| observingthelogistics sectionand other sectiononthe observation guide.

Atthe eventIhelpedtake photostocomplete our photo guide and completed my observation

checklistsections. Afterthe eventIuploaded ourdataandresearch proposaltotheclass

16
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OneDrive andfinalized the complied Interview Data into atable on the Master spreadsheet.

My area ofinterestin marketing researchisthe process of gathering the data.

Anamika Gupta

Forthis project,Ihelped with many partsofthe eventand thereport. During
the event,Iwrotedown the speaker notesfor the keynote and panels,and1

watched how studentswere reacting. After the event, Iworked onthe

interview questions and wrote down the answers other groups collected.I

also helped upload mynotes and observations for the group. Overall, Iwas responsible for

taking speaker notes and supporting my teamthrough the whole project.

Aiden Roy

Duringthisproject, Iloversaw, determining the research method. The day of

the event,Iwandered around taking picture of attendees and completeda

fewinterviews, throughoutthe keynote speakerand panellist, Itook

observational research completing my checklist. Once the eventwas completed, Itook my

research and uploadedittothe OneDrive document. Once alltheinformation was uploaded,

17
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NBCC

our group was tasked with listening to the recorded audio from other classmates and writing

downtheresponses.

NBCC MARKET RESEARCH — OBSERVATIONAL CHECKLIST

what was the experience with parking? Line ups
ar smosth prasacel

Can the audience comfortably see the stage and
the screen from whsere they are?

s the sound system clear? Can people hear
clearly from where they are sitting?

s the lighting effectie?

s the ream temperature comiortable?

Any technical issues?

Check If the event starts and ends on time.
Signage — Are diractions and sezsicn details
clearly marked?

Are transitians between speakers smooth?
Observe the verue's capaity. Too big? Toa
smalf?

“aw are the arganizers acmitting attendees? Iy
check-in ta the venue froam| smoath?

Was there a warm and inviting receptian?

Was there 3 lineup at the buffet?

“Was the foad satistactory far all attendess and
sheir dietary restrictions?

Ample space far everyone to move freely?

'Was there enaugh seating avallable?

Were there any accessibiity acemmedasons for
attendees with cisabilities?

‘Were any =igns or directians clear for first-time
attendees?

Are bathroam capacity and cleanliness chay?
Other:

Other

I

Zeynote: Was there an interaction between the
speaker and the sudience?

Keynate: What was the audience doing during the
presentatian? Attentive, phanes, talking, etc.?
Seynate: What/how was the attendees’ reaction
1o the speaker?

®anel £1: was there an interactian betwesn the
panel members and the audience?

®anel £1: What was the audience doing during
the panel? Attentive, phanes, talking, etc.?
Panel #1: What/how did the attendees react to
the panel?

Panel £2: Was there an interactian between the
panel members and the audience?

Fanel £2: What was the audience doing during
the panel? Attentive, phanes, talking, etc.?

Zanel £2: What/haw was the attencees’ reaction
o the panel?

Other:

Other:

re the attendees taking advantage
of the netwarking cpportunities

Check far Interactian across different attendee
groups [students, faculty, professionals).

‘When are there apportunities/ftimes for
networking? Enough, too much time ta network?
Can we abserve any bamiers ta netwarking?

Are: tables mingling/intercannecting before ar
after speakars?

overall atmasphere - is the event

enviranment good far networking?

Other:
Gther:
Other:

I
Assss the overal atmosphers: I it pasitive and
welcoming?

Oherve attendes satislaction: Are they engaged,
smiling, ar chatting? Pasitive o regative vibe?

Se alert Lo any unanticipated lssues (technical
delays, logistical problems).

Were thers any unexpected challenges, and how
were they handled?

what ag-hac feedback did attencees provide
about the event?

Were there any notable moments or memcrable
auates fram speakers or attendees?

Take note of potential improvement areas {better
seating, more diverse topics)

‘What was the vibe of the event in general?
Suggestions far Improvement — Any

Immeciate thaughts of ideas?

Other:

Other:

NBCC WASB Speaker Series Student Survey Questions and Results.xlsx

2024 Final Research Report: NBCC WASB Speaker Series
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Black, C. (2024). Final Research Report NBCC Wesley Armour School of Buisness Speaker
Series.
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